
MBA PROGRAM CURRICULUM GUIDE

Financial Accounting  
(3 credits)

15 CREDITS TOTAL

FOUNDATION LEADERSHIP FUTURE OF WORK CAPSTONE ELECTIVES

6 CREDITS TOTAL 4.5 CREDITS TOTAL 7.5 CREDITS TOTAL 15 CREDITS TOTAL

Strategic Marketing  
Management  

(3 credits)

Essential Business  
Statistics 

(1.5 credits)

Essential Economics 
(1.5 credits)

Management Accounting  
(1.5 credits)

Business Operations & 
Supply Chain Management 

(1.5 credits)

Leadership Challenge 
(1.5 credits)

Choose one:  
Power & Politics or  

Negotiations  
(1.5 credits)

Team Leadership  
& Group Dynamics  

(1.5 credits)

Ethical Business Practices 
(1.5 credits)

DATA & ANALYTICS

Intro to Data &  
Business Analytics  

(1.5 credits)

Analyzing &  
Leveraging Data  

(1.5 Credits)

EMERGING TECHNOLOGIES 

AI/ML for Business  
(1.5 credits)

Info Tech as  
a Strategic Lever  

(1.5 credits)

INNOVATION &  
ENTREPRENEURIAL 

THINKING 

Innovation & Creativity  
(1.5 credits)

Risk Taking & Antifragility  
(1.5 credits)

Social Enterprise  
Consulting Practicum 

(3 credits)

Global Practicum 
(1.5 credits)

Global Strategic  
Management 

(3 credits)

Students must select  
at least one course  

from all three  
of the above  

Students are required  
to take 15 credits  

of electives by taking  
1.5 or 3 credit courses.
Elective offerings vary  

by semester.
To earn a specialization 

students must take  
7.5 credits in a given  

subject area. 

Corporate Finance 
(3 credits)


